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NEIGHBORHOOD CONTEXT
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1
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1 The Diller
Height: 4 Stories

2 Seattle Art Museum
Height: 6 Stories

3 Russell Investments Center
Height: 42 Stories

4 Benaroya Hall
Height: 5 Stories

5 1201 Third
Height: 55 Stories

6 1111 Third
Height: 34 Stories

7 Second & Seneca
Height: 22 Stories

8 1st & Seneca
Height: 5 Stories

9

10 Four Seasons Hotel & 
Private Residences
Height: 21 Stories

Harbor Steps Apartments
Height: Varies
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PROJECT OVERVIEW

Site Area

N

NTS

•	 Public open spaces and four primary 
pedestrian passages through the 
block

•	 46,240 SF Site

•	 18,000 SF Retail and Arts & Culture 
Spaces

•	 665,000 SF Office 

•	 466 parking spaces in below-grade 
garage

•	 Access to garage and loading from 
Seneca Street

•	 Diller Hotel is under separate 
ownership and will remain

SITE PLAN

EASTERN SITE  ZONINGWESTERN SITE ZONING

C
EN

TE
RL

IN
E

DMC 240 240 / 290-400
FAR: 5 BASE, 7 MAX.

DOC1 U / 450 / U
FAR: 6 BASE, 20 MAX. 

Existing Alley Petitioned to be 
Vacated 
16’ x 160’ = 2,560 sf
DMC 240 / 290-400 
& DOC1 U / 450 U

ALLEY PETITIONED 
TO BE VACATED 

Existing Alley to Remain
16’ x 80’ = 1,280 sf

Proposed Site Footprint

LEGEND

Buildings at Grade

ALLEY TO REMAIN
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DEVELOPMENT ALTERNATIVES

NNTS NNTS NNTS

STRATEGY 1: NO ALLEY VACATION
MUP 3019178

STRATEGY 2: 2/3 ALLEY VACATION STRATEGY 3:  2/3 ALLEY VACATION + LIFT
MUP 3019177

•	 Commercial office tower on 2nd Avenue
•	 400 ft Residential tower on 1st Avenue
•	 No public space created
•	 Reference MUP 3019178

•	 Typical market development
•	 L-shaped office tower with 2nd & 1st Avenue 

entries 
•	 Ground level lobbies, retail, parking, service.
•	 Limited opportunity for on-site public benefit

•	 Tower lifted above ground plane
•	 Public open space created
•	 Reference MUP 3019177

LEGEND
Open Space

Building Footprint
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EXISTING ALLEY CONDITIONS

N

NTS

Facing North 

Facing South

LEGEND

2+U Site

Proposed Alley 
Vacation

Existing Alley

Partially Vacated 
Private Alley

1/3 OF ALLEY 
TO REMAIN WITH 
SDOT APPROVED 

HAMMERHEAD

2/3 OF ALLEY 
TO BE VACATED
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TRANSPORTATION NETWORK 

N

NTS

LEGEND

2+U Site

Pedestrian Street Class I

Pedestrian Street Class II

Green Street

Cycle Track

Bike Lane

Sharrow

Bus Route

Transit Tunnel

Bus Stop

Access to Transit Tunnel



HARBOR STEPS

GARDEN OF 
REMEMBRANCE

AQUARIUM

PIKE PLACE MARKET 
HILL CLIMB

WATERFRONT

CENTRAL 
LIBRARY

UNIVERSITY ST.

SENECA ST.

1S
T 

A
V

E.

UNION ST.

SPRING ST.

MADISON ST.

W
ES

TE
R

N
  A

V
E.

3
R

D
 A

V
E.

4T
H

 A
V

E.

5
TH

 A
V

E.

PIKE ST.

A
LA

S
K

A
N

 W
A

Y

2N
D

 A
V

E.

SEATTLE 
ART 

MUSEUM

8   |   D P D  P r o j e c t  N u m b e r :  3 0 1 9 1 7 7

OPEN SPACE NETWORK

N

NTS

LEGEND

Public Open 
Space

Publicly 
Accessible 
Privately-Owned 
Open Space

2+U Site
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2+U 2/3 ALLEY VACATION  | Site Plan
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INTRODUCTION TO SITE
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2+U 2/3 ALLEY VACATION  |
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Public Benefit Summary

Property Line

* See page 22 for complete public benefit matrix

  Public Benefit Summary *                       Quantity  

6560 SF

2520 SF

82 Seats

Plaza 

5930 SF

15 Trees

124’x 20’

35’ x 17’

46’ x 15’

6’ x 208’

12 Seats

15 Racks
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PUBLIC BENEFIT SUMMARY

Property Line

* See page 20 for complete public benefit matrix

  Public Benefit Summary*                                      Quantity

6560 SF

2520 SF

82 Seats

Plaza 

5930 SF

15 Trees

124’x 20’

35’ x 17’

46’ x 15’

6’ x 208’

12 Seats

15 Racks
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ARTS AND CULTURE SPACES
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On-Site Trees
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Performance Triangle (Interior)

The Studio (Interior)
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1st Avenue Elevator

2nd Avenue Elevator
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1st Avenue Promenade

Front Deck
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PUBLIC BENEFIT ZONES 
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2+U 2/3 ALLEY VACATION  |

LOBBY
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Public Benefit Zones
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14

15

16

2nd Avenue + Overlook Terrace 

Central Plaza

1st Avenue

3

2
1

ZONE

ZONE

ZONE

1

3
2

  Public Benefit Zones Page

12

15

18

2nd Avenue + Overlook  

Central Plaza

1st Avenue Promenade

1

3

2



 

+89

RETAIL

 

+89

RETAIL

 
RETAIL

A
LL

EY

RETAIL

RETAIL
(AT GRADE)

GARAGE 
ENTRY

DILLER BUILDING

RETAIL

LO
B

B
Y

M

835 SF

290 SF

RETAIL

PUBLIC
ELEVATOR

PUBLIC
ELEVATOR

C
E

5930 SF

2N
D

 A
V

E.
  

H

N

P

O
A

620  SF

2660 SF

L

L

J

K

K

K

J

LOADING 
DOCK

ADA RAMP

L

E C

C

I
J

J

L

690 SF

1

1

2

1

2

HAMMER
HEAD

CF

F

F

F

46’-0”

5’
-6

”

33
’-0

”

40
’-0

”

36’-0”24’-0”

9’-0”

106’-0”

21’-6”48’-0”

47
’-0

”

41
’-0

”

44’-0”48’-0”

40
’-0

”

18
’-6

”

92’-0”

6’-0”

“MOTHER”
TREE

PROTECT 
EXISTING TREES

29.5’ GRADE CHANGE
(12% SLOPE)

20’ GRADE CHANGE
(8% SLOPE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ELEVATOR 
ACCESS
(AT GRADE)

PUBLIC ACCESS 
FROM 1ST AVE

(AT GRADE)

LOBBY

TERRACE

20
’-0

”
18

’-0
”

14
’-0

”
14

’-0
”

6’-0”

SENECA ST.

1S
T 

A
V

E.
  

2N
D

 A
V

E.
  

UNIVERSITY ST.

VELO STOP

UNIVERSITY ST

SENECA ST

COLUMNS

PUBLIC ELEVATOR 
CONNECTION

SEATING

STAIR TO 
PLAZA

STAIR TO 
PLAZASEATING

PLAY 
SPACE

OVERLOOK

COLUMN

N

1
ZONE

1 2   |   D P D  P r o j e c t  N u m b e r :  3 0 1 9 1 7 7

ZONE 1: SECOND AVENUE + OVERLOOK 
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ROW Bike Parking

Performance Triangle (Interior)

The Studio (Interior)

1st Avenue Elevator 

2nd Avenue Elevator

  Public Benefit 		             Quantity

2660 SF

42 Seats

5930 SF

8

124’ x 20’

46’ X 15’  

785 SF

6 Seats

10

835 SF

290 SF

1

1
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J
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P

•	 Two public access points at grade

•	 Hill Assist direct from 1st Ave sidewalk

•	 Hill Assist off lobby on 2nd Ave

•	 Open space for play area and public 
gathering/seating

•	 Views of Puget Sound

•	 Arts and Cultural Space

  Second Avenue + Overlook
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ZONE 1: SECOND AVENUE + OVERLOOK

CORNER OF 2ND AND UNIVERSITY

OVERLOOK AND PLAY SPACE
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ZONE 1: ARTS AND CULTURE SPACES

835 SF

290 SF
40
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”
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24’-0”
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”

PERFORMANCE 
TRIANGLE

THE STUDIO

PHOTO: OLIVER LUDLOW

M

•	 Two rent free public arts and cultural 
spaces

•	 Provide access for emerging artists 
and performers

•	 Flexible spaces for multiple 
community, arts and cultural uses 

•	 Spaces fully finished

•	 Partnership with local arts 
organization like 4Culture

•	 See Arts/Open Space Public 
Engagement Framework
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  Public Benefit	      	                    Quantity
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2+U 2/3 ALLEY VACATION  | 2. Central Plaza
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ZONE 2: CENTRAL PLAZA
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•	 Open space managed like public park

•	 Plaza open space for programming and 
events

•	 Public seating and gathering

•	 Bike dock with infrastructure to support 
commuters and the neighborhood

•	 Public Elevator/Hill Assist

•	 Year-round weather protection
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ZONE 2: CENTRAL PLAZA

DILLER BUILDING
NOT SHOWN FOR CLARITY

CENTRAL PLAZA, LOOKING NORTH

BIRD’S EYE VIEW FROM UNIVERSITY ST
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2+U 2/3 ALLEY VACATION  | Hill Climb Assist
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ZONE 3: 1ST AVENUE PROMENADE

C

G

J

K

L

O

Seating 
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ROW Seating

ROW Bike Parking

1st Avenue Elevator

8 Seats

46’ x 15’

1100 SF
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1

•	 Enhanced planting in ROW

•	 Seating along ROW planters enlivens 
widened sidewalk

•	 Gathering spaces along frontage extend 
public sidewalk

•	 Access at grade to public elevator and hill 
climb assist with stops at Central Plaza and 
Overlook levels

•	 Open-air stair access to Central Plaza and 
Overlook levels

  Public Benefit 		             Quantity
  1st Avenue Promenade

RETAIL

LOBBY

O

 

+89

SENECA ST.

1S
T 

A
V

E.
  

2N
D

 A
V

E.
  

UNIVERSITY ST.

RETAIL

DILLER BUILDING

RETAIL

PERFORMANCE
TRIANGLE

A
LL

EY

3. 1st Avenue

C

O

J

L

G

J J

L

J

C

K

K

3

GARAGE 
ENTRY

LOADING 
DOCK

HAMMER
HEAD

11
8’

-0
”

8’
-3

”

12
4’

-0
”

7’-0”
5’

-6
”

25
’-9

”

6’-0
”

5’-6”

11’-6”

15’-6”9’-6”

CITY SIDEWALK MIN.

6’-0”

31’-0”

45’-0”

30’-0” 16’-0”

SEATING

COLUMN

RETAIL
(AT GRADE)

29.5’ GRADE CHANGE
(12% SLOPE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC
ELEVATOR

LOBBY
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2+U 2/3 ALLEY VACATION  |
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2
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3
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ZONE 3: 1ST AVENUE PROMENADE

1

2

MIDBLOCK, 1ST AVENUE

CORNER OF 1ST AND SENECA
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PUBLIC BENEFIT MATRIX

SETBACKS

RIGHT OF WAY IMPROVEMENTS 

Q

O

P

R

S

Bike Racks

Electric Bike Charging Station 

Fix It Repair Stand

ARTS AND CULTURE SPACES
(Including Programming Commitment)

HILL CLIMB ASSIST
(Not required per zoning code)

BICYCLE INFRASTRUCTURE

A

B

C

Bike Dock

Pedestrian Amenities

Event Infrastructure

Overlook

On-Site Trees

D

E

F

M

N

ROW Planting

ROW Seating

ROW Bike Parking

Performance Triangle

The Studio

Elevators 1

1

None

None 

Hill climb assist connects 1st and 2nd Avenues and is accessible to all, open 
during park hours

2520 SF

 82 Seats

1 unit

5930 SF

15 Trees 

None

None

None

None 

None

None  

Bicycle infrastructure and laydown area

Individual seats, benches, and seat steps

Drinking fountain

Infrastructure to support events in central plaza (electricity, water)

Playful seating, site furnishings designed with children + families in mind

On-site trees 

Generous streetscape with seating, bike parking and covered walkway

Corner plaza between north end of lobby and small retail on University St. 

Large covered seating and gathering  setback from 2nd Ave.

124’x 20’

35’ x 17’

46’ x 15’

2480 SF 

1320 SF

 690 SF

1245 SF

12  Seats

 15 Racks

1885 SF

12 Seats

 30 Bike Stalls

None

1003 SF

 None

640 SF

None 

 None

High quality trees, soil and irrigation within ROW

Seating and benches 

Elegant, secure and durable bike racks within the ROW

835 SF 

290 SF

None

None 

Flexible gallery/production/performance space provided free to emerging artists

Small, visible studio for musicians to perform and record, provided free of charge

 5 Racks 

1 unit

1 unit

10 Bike Stalls

1 unit

1 unit

$1,750

$4,000

$1,500

None

None

None

Bike Racks (2 bikes per unit), 5 (exterior) units on site

Incorporated into the Plaza bike infrastructure for public access

Repair + air-pump station in Plaza, visible + accessible from ROW 

OPEN SPACE
(Including Programming Commitment)

1st Avenue Elevator

2nd Avenue Elevator

1125 SF

$1,436,400

$350,000

$5,000

$275,000

$3,380,100

$58,800

2520 SF

 82 Seats

1 unit

5930 SF

15 Trees

$9,244,500

$2,035,890

$88,250

$826,875

$50,000

$7,250

G

J

K

L

H

I

1st Avenue Promenade

Front Deck 

Entry Porch 

TOTAL: $12,252,765

2 

1-3 

 

2

1

1, 2

3 

1

1

1, 3 

1, 3 

1, 3

1 

1

2, 3

1, 2 

2 

2 

2

$613,725

$213,150

$25,000

$25,000

$1,413,600 

$180,690

$441,600

$55,000

$28,000

$5,250

Public Benefit  Zone  Location / Description
Code 

Requirement
Public 

Benefit Total Value

Central covered plaza with seating, bike infrastructure, upgraded materials 
and adjacent retail, open during park hours

Central Plaza None1, 2 6560 SF 6560 SF $3,739,200



Appendix



PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

PUBLIC ENTRY
(AT GRADE)

29.5’ GRADE CHANGE
(12% SLOPE)

20’ GRADE CHANGE
(8% SLOPE)

THE 
STUDIO

PERFORMANCE 
TRIANGLEOVERLOOK

CENTRAL 
PLAZA
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2+U 2/3 ALLEY VACATION  | Signage + Wayfinding

N

1S
T 

A
V

E.
  

2N
D

 A
V

E.
  

ELEV. 69.5+

+ ELEV. 89

+ ELEV. 93.5

HAMMER
HEAD

+ ELEV. 86.5
ELEV. 57+

+ ELEV. 89.5

+ ELEV. 78

ELEV. 62 +

DILLER BUILDING

RETAIL

RETAIL

RETAIL

LO
B

B
Y

A
LL

EY

LOBBY

PUBLIC 
ELEVATOR

PUBLIC 
ELEVATOR

RETAIL

SENECA ST.

UNIVERSITY ST.

Public Space Signage 

Accessible Pathway Signage

Arts and Cultural Signage

  Signage                 Quantity

7

6

2

1

1

1

1

1

1

1

1

3

3

3 2

2

3

2

2

2

2

2

2

PUBLIC SPACE PLAQUE  SIGN SPECIFICATIONS 4/24/2008  page 5PLACEMENT OF SIGN & EXAMPLES

Background
As part of the City’s inventory of open spaces, there are 
several privately owned spaces that are the result of bonus 
programs. Most of these spaces do not have proper signage, 
and the general public is unaware of their location and 
availability. 

This “Public Space” plaque will be required for property 
owners to identify these spaces for public use.  

From the Downtown Amenity Standards

Section I : 
H.  Identi�cation

Each bonused public space shall be identi�ed clearly with the 

City’s public open space logo on a plaque placed at a visible 

location at each street entrance providing access to the feature. 

The plaque shall indicate, in letters legible to passersby, the nature 

of the bonus feature, its availability for general public access, and 

additional directional information as needed.

Allowed Variations: Logo could be reproduced in a monotone 
scheme without the green. Right:  logo reversed onto dark background 
is also quite readable. 

Pink Shapes show 
possible sign locations at 
the entryways of popular 

public s paces.  

Placement of Sign
The placement of the plaque will be 
determined by the integration of the sign 
into the space and building architecture. 

3 Minimum Requirements: 

1. It must be visible from the right-of-way 
(ROW) 

2. Provided at all entryways to public spaces 
provided as an amenity. 

3. Sign needs to be placed at a minimum 
height of 44 inches. 

Sign could be placed on walls, columns, 
windows, etc., as long as it meets the three 
minimum requirements stated above. 

Alternatively, a secondary sign could be 
placed within the pavement or on low 
retaining walls as long as there is a primary 
sign at the more accessible height of 44 
inches or more. 

Rainier Square

Sign Specifications

The New Logo
The logo consists of both an image and the words  
“PUBLIC SPACE.”  The image is a pictogram representing a 
downtown city block or building, a tree and an opening. This 
is an abstract representation of the various types of amenities 
that have been provided by builders in the downtown zone as a 
public bene�t, ie: hillclimbs, plazas, retail areas, etc.  

Use of Logo
The logo is available in one-color or two-color versions, and 
well as with a white background, and a reversed version on a 
dark background.  These will be provided to you as vector �les 
(being the most commonly used �le format used in the sign 
making industries) as well as .ti�s (not recommended).

The logo may not be rotated , stretched or reproduced   

out of focus. 

The protection zone surrounding the logo must be at   

least as large as 10% of the area of the logo itself. 

Colors
To keep the logo recognizable from one place to another, the 
logo needs to be reproduced as close to the image �les given as 
possible. In some cases, black may be substituted for a another 
dark shade, and the white for another very light shade (such as 
brushed chrome or other metals) as long as contrast and glare 
is fully considered. 

The green tree for the two-color version should be a   

Pantone 362, or an adjacent color.  

Checklist:
☐ Contact Guillermo Romano (of the Department of 
Planning and Development (guillermo.romano@seattle.
gov) with any questions or clarifications about this 
program. If you did not receive the disc with electronic 
files, we can email these to you directly. 

☐ Determine the placement of the signs on your 
property. The chart on page 3 will help you determine 
the size of the sign needed based on distance from the 
right-of-way. 

☐ Working with a designer and/or sign manufacturer, 
decide on the materials of your sign and its design 
using the guidelines in this document. 

☐ Send proof for pre-approval to Guillermo Romano 
(guillermo.romano@seattle.gov). Please specify the 
location(s) of installation, and intended date of 
installation. 

☐ Once you have been pre-approved and the sign(s) 
have been installed, contact the Department of 
Planning and Development (DPD) at prc@seattle.gov to 
schedule an inspection. DPD will notify you when your 
signs have been approved and are in full compliance 
with this program.

Two Union Square

PUBLIC SPACE PLAQUE  SIGN SPECIFICATIONS 4/24/2008  page 1REQUIREMENTS AND MATERIALS USED

Sign Could Also Include:
Property owners are encouraged to include any of following 
that apply:

hours that space is accessible  

handicap accessibility information (is there an alternative   

route to the public space?)

list type of amenity or amenities provided  

name of building, contact information  

alternate language in addition to English   

Sign Must Include:
The Public Space logo as given on disc, using either the   

one-color or the two-color version.

Explanatory statement:     “Provided as a public amenity for 
additional building rights. SMC 23.49.013”

City of Seattle logo, as provided on disc  

An example of a sign that would include addtional 
information regarding the space and accessibility.

Materials Used
Public Space signs could be made of a number of di�erent 
materials to suit your site providing that it ful�lls the following 
criteria for legibility. 

Finish and Contrast:

An eggshell �nish (11 to 19 degree gloss on 60 degree 
glossimeter) is recommended. Research indicates that signs 
are more legible for persons with low vision when characters 
contrast with their background by at least 70 percent. Contrast 
in percent shall be determined by:

Contrast = [(B1 - B2)/B1] × 100

where B1 = light reflectance value (LRV) of the lighter area and 
B2 = light reflectance value (LRV) of the darker area. 

Good Examples
Above: A San Francisco sign indicating a  
“Public Open Space,” uses a brushed chrome 
(to reduce glare) with engraved, dark lettering.  
Above Right: New York City has mandated signs with this “tree” logo 
to mark public spaces. Shown is an 18” x 30” bronze plaque with the 
background stained a dark green. 
Below: Public Space plaque posted at the new public space at  
Horizon House in Seattle is highly legible. 

Additional Font Tips

Blocks of capital letters, underlined or italicised text are all   

harder to read. A word or two in capitals is �ne but avoid 
the use of capitals for continuous text. Underlining text or 
setting it in italics should always be avoided and an alterna-
tive method of emphasis used.

Keep to the same amount of space between each word.   

Do not condense or stretch lines of type. We recommend 
aligning text to the left margin as it is easy to �nd the start 
of the next line and keeps the spaces even between words. 
We advise that you avoid justi�ed text as the uneven word 
spacing can make reading more di�cult.

The space between one line of type and the next (known   

as leading) is important. As a general rule, the space should 
be 1.5 to 2 times the space between words on a line.

Fonts
The font used as part of the logo cannot be altered. The follow-
ing are guidelines for fonts used on any other part of the sign 
created. 

Use typefaces that are readily legible. Trebuchet MS was select-
ed for the logotype, though it is not recommended for rest of 
the text (lowercase is less legible).  Typefaces that are easiest to 
read are sans serif, or simple serifs, with a uniform line weight. 

The following fonts are examples of legible fonts that could be 
used: 

Helvetica (medium)

Arial (regular)

Frutiger (regular)

Gill Sans (regular) 

Myriad Pro (regular)

Century Schoolbook (regular)

Times New Roman (regular)

The following fonts examples are NOT suitable: 

Helvetica (light) or Helvetica (bold or black)

Arial Black or Arial Narrow

Myriad Pro (light, condensed) or Myriad Pro (bold)

Century Schoolbook (bold)

Times New Roman (bold)

Avoid Decorative Fonts, such as:

Western, Scripts, Modern, & All-cap fonts

More information on these standards can be obtained at 
http://www.access-board.gov/adaag/html/adaag.htm#A4.30.2.

Print only on a solid background. Overprinting (type on an 
imaged background) is unreadable for people with low vision 
and perceptual difficulties. Printing on a textured or patterned 
background, such as wood or marble, can cause the same 
difficulties unless contrast is maximized (see above formula). 

Avoid distorting type. If printed on a translucent material 
such as glass or plexiglass, a solid color will need to be applied 
to back to prevent letter shadows. 

Hillclimb Assist
Plaza with Retail

 through Lobby
Jones Tower
Hours Of Operation:
Monday   –  Friday
7 Am   –  7 Pm

Provided as a public amenity for additional building rights. SMC 23.49.013
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SIGNAGE + WAYFINDING

•	 Signage located in 
public open space 
clearly identifies 
public access 
and free speech 
as reviewed and 
approved by SDOT.

•	 Signage provided 
in muliple 
languages for 
inclusivity.

Public Space Signage 

Accessible Pathway Signage

Arts and Cultural Signage

7

6

3

1

1

2

3

  Public Benefit		  	                   Quantity

Multilingual signage example
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PUBLIC SPACE, ACCESS, AND TURN AROUND

DILLER BUILDING
NOT SHOWN FOR CLARITY

REMAINING ALLEY

Curb Ramp - Alley Entrance Curb/ 
Cheek Wall

Bollards + 
Rails

Planter and Tree

Fixed Site FurnishingsLean / Guard Rail

Bicycle Fix-it Station
Bicycle 
Parking

Drinking  
Fountain

17’-8”

44’-0”

61’-0”

80’-0”

45’-0”

APPROVED SDOT ALLEY AND EASEMENT TURN AROUND 

BOLLARD AND  
FURNISHING EXAMPLES

3’ 35’

33’ 22’ 40’ 10’

2’2’ 18’

’4

’1
’2

’81

’81
’1

’1

’3
’3

’06 ’
A’
A

’
A

’
A

’12
’53

FENCE SETBACK LINE
NO VERTICAL OBSTRUCTIONS
HIGHER THAN 6’ IN THIS ZONE

PAVEMENT

RIGHT
OF WAY

’02=R

’02=R

’0
2=

R

’0
2=

R

      A = PER ALLEY OR 
        EASEMENT WIDTH 
        STANDARDS 

RIGHT-OF-WAY

PAVEMENT

2’
20’

September 2005Figure 4-26

Alley and Easement Turnarounds

NOT TO  SCALE

SEATTLE
RIGHT-OF-WAY

manual

SDOT Stone Cobble

SDOT Textured Concrete

  Material

1

1

1

2

2

2

1 2 1

2
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ALLEY TURN AROUND ILLUSTRATIVE PLANS

GARBAGE TRUCK 

80
’-0

”

20
’-0

”

60’-0”

45
’-0

”

R= 20’-0”

17’-8”

DILLER 
BUILDING

DELIVERY TRUCK

DILLER 
BUILDING

80
’-0

”

20
’-0

”

60’-0”

45
’-0

”

R= 20’-0”

17’-8”

CAR 
(CAR COULD DO FULL U-TURN)

DILLER 
BUILDING

80
’-0

”

20
’-0

”

60’-0”

45
’-0

” R= 20’-0”

17’-8”

N



2 5   |   D P D  P r o j e c t  N u m b e r :  3 0 1 9 1 7 7

PROPOSED EXPERIENCE

VIEW SOUTH TOWARDS ALLEY
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PROPOSED EXPERIENCE 

VIEW NORTHEAST ACROSS 1ST AVENUE
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OUTDOOR RETAIL ZONES 

N

LEGEND

Outdoor Retail 
Zone

Property LineRetail 
Interior

LEVEL 2 - MID BLOCK PLAZA LEVEL 3 - TERRACE LEVEL 

N

UNIVERSITY ST. UNIVERSITY ST.

SENECA ST. SENECA ST.

1S
T 

A
V

E.
  

1S
T 

A
V

E.
  

2N
D

 A
V

E.
  

2N
D

 A
V

E.
  

ELEV. 69.5+ ELEV. 69.5+

+93.5

+ELEV. 86.5 +ELEV. 86.5ELEV. 57+ ELEV. 57+

+ELEV. 89.5 +ELEV. 89.5

+ELEV. 78

DILLER BUILDING

LOBBY

LOBBY

DILLER BUILDING

RETAIL 
INTERIOR

LOBBY

+ELEV. 93.5

ELEV. 62+ELEV. 62+

RETAIL

RETAIL 
INTERIOR

RETAIL 
INTERIOR

RETAIL 
INTERIOR

RETAIL 
INTERIOR
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SITE LIGHTING 

Plaza Level Lighting Plan 

LIGHTING PRECEDENTS

COLUMN LIGHTING RENDERED

SOFFIT LIGHTING RENDERED
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STUDY MODEL VIEWS 


