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Outreach Highlights for 4Q 2014 

 Curb-waste Newsletter mailer to 300,000 

households and apartment condo units 
 

 Notice on all bills and bill envelopes (SPU, 

Waste Management and Recology) 
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4Q 2014, con’t 
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 @ Your Service bill insert newsletter in all 
SPU bills 
 



4Q 2014, con’t 
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 Apartment/condo letter to all owners/managers 

with resources and assistance offers 

 

 Significant ‘earned’ media success, with over 40 

local and national media stories 

 

 Presentations to multi-family properties 

managers and residents, and business and 
community groups 

 
 

 



4Q 2014, con’t 
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 Green Business Program site visits to 

businesses, providing assessments, and waste 

audits and other assistance to customers of all 

types and sizes 

 

 Television commercials 

 



4Q 2014, con’t 
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 Multiple business mailings in multiple 

languages with resources and assistance 
and translated materials  

 



4Q 2014, con’t 
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 Electronic media outreach through SPU 

blogs, Twitter, Facebook, electronic 

newsletters and updated web content and 
resources 

 



4Q 2014, con’t 
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 Ethnic and broad based media advertising 
including print, radio and online platforms 

 



Outreach Highlights 1H2015 
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 Jan/Feb – Bill inserts newsletter and 

reminder on bills and envelopes 

 

 February - Annual service information 

mailings in February to all residential and 
commercial customers 
 

 



1H2015, con’t 
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 March – Business reminder mailer 
 

 April – Curb waste newsletter to all 

residents 
 

 June – Another round of customers 

mailers on the food waste requirements  
 

 June – Significant paid and earned media 
planned for June and July 

 



1H2015, con’t 
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 Ongoing presentations to multi-family 

properties managers and residents, and 

business and community groups 
 

 Ongoing business events including Go 

Green, Chamber Tradeshow, Seattle Food 
Show, and BOMA membership meetings.  

 



Assistance in 2015 
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 Free posters, flyers, decals, and kitchen 

countertop containers for apartments/ 

condos  

 



Assistance in 2015, con’t 
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 Free posters, decals, and containers for 

businesses  
 

 Free bins and translated materials to 

ethnic business and community groups 
 

• Onsite assistance available to businesses 

and apartments  



Assistance in 2015, con’t 
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 Direct recruiting and onsite assistance to 

large businesses, large apartments, ethnic 

groceries and restaurants and ethnic 

community groups and centers 
 

 Green Business Program staff site visits to 

businesses, providing assessments, and 

waste audits.  
  

 



Assistance in 2015, con’t 
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 Friend of Recycling & Composting 

trainings for apt/condo property managers, 

and on-site resident trainings.  
 

 Onsite compostable bag dispenser options 
for large apartments  and condos 

  

 



Outcomes 1Q15  
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 96% respondents to January online survey 

were aware of new requirements.  

 

 174 tags and letters for apartments and 

businesses inspected in January and 

February. 

 



Outcomes 1Q15, con’t 
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• Small commercial composting accounts 

grew from 865 in November 2014 to 

1,531 in January 2015 – a 77% gain 

 



Outcomes 1Q15, con’t 
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Single family warning tags 

  Jan 1-14 Jan 15-31 Feb 1-14 Feb 15-28 

Tags 2,043 1,076 1,120 1,048 

% 
HHs 

0.7% 0.4% 0.4% 0.4% 



Questions? 
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