




The Coast Guard Foundation is committed to ensuring all Coast Guard members and families have the resources they need to build 

resilience throughout their lives. 

Other Experience: 

MacroFuel Food, Inc: Ithaca, NY  

Founder & CEO; Aug. ‘15 – January ‘17 

• Led the company through a successful Kickstarter campaign to bring product to market; sourced funding of over $22,000 in 30

days. This was completed while I was still an undergraduate at Cornell.

• Built a creative, international, self-sustaining supply chain that utilized contract manufacturing and fulfillment to bring the product

to customers with minimal labor costs.

• MacroFuel sold $90,000 worth of product in 10 months of operation.

Billy Jones for NYS Assembly: Plattsburgh & Albany, NY 

Campaign Manager; August ’16 – November ‘16 

• Led the campaign to elect the first Democrat to represent the 115th Assembly District of New York in over 50 years.

• Handled day-to-day operations while managing campaign staff, interns, and volunteers.

• Oversaw all campaign communications while organizing earned media events and managing press relations.

• Organized campaign fundraisers and managed a budget exceeding $1,000,000.

Aaron Woolf for Congress: Plattsburgh, NY  

Deputy Finance Director; May ‘14 – November ‘14 

• Owned an individual donor outreach program which raised over $730,000 in six months, while working directly with the entire

finance team in raising over $1,100,000 in the same period.

• Managed relationships with existing and prospective donors; enabled the utilization of their networks, as well as direct solicitation.

• Played a leading role in organizing 50+ person fundraising events with surrogates including Congressman Paul Tonko,

Congressman Bill Owens, and Albany Mayor Kathy Sheehan.

New York State Democratic Party: Plattsburgh, NY 

Field Organizer; May ‘12 – November ‘12 
• Organized all volunteer operations in three separate counties for the successful re-election bid of Rep. Bill Owens (NY-21). All

three counties turned out higher vote totals for the Congressman than initial campaign projections.

• Recruited, trained, organized, and retained over 100 active volunteers, as well as 12 interns.

• Produced over 1,300 volunteer shifts that delivered 75,000 phone calls and knocked 14,000 doors throughout the campaign.




