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Personal Information

Personal information includes, but is not limited to, the following if it identifies,
relates to, describes, is reasonably capable of being associated with, or could be
reasonably linked, directly or indirectly, with a particular consumer household:

a. ldentifiers such as a real name, alias, postal address, unique
personal identifier, online identifier, internet protocol address, email address, account
name, social security number, driver's license number, passport number, or other similar
identifiers;

b. Any information that identifies, relates to, describes, or is capable
of being associated with, a particular consumer, including, but not limited to, name,
signature, social security number, physical characteristics or description, address,
telephone number, passport number, driver's license or state identification card number,
insurance policy number, education, employment, employment history, bank account
number, credit card number, debit card number, or any other financial information,
medical information, data or health insurance information;

c. Characteristics of protected classifications under City,
Washington or federal law;

d. Commercial information, including records of personal property,
products or services purchased, obtained, or considered, or other purchasing or
consuming histories or tendencies;

e. Biometric information;
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f. Internet or other electronic network activity information, including,
but not limited to, browsing history, device identifiers search history, and information
regarding a consumer's interaction with an internet website application, or
advertisement;

g. Geolocation data;

h. Audio, electronic, visual, thermal, olfactory, or similar information;

i. Professional or employment-related information;

j- Education information, defined as information that is not publicly
available personally identifiable information; or

k. Inferences drawn from any of the information identified in this
definition to create a profile about a consumer reflecting the consumer's preferences,
characteristics, psychological trends, predispositions, behavior, attitudes, intelligence,
abilities, and aptitudes.3. “Personal information” can exist in various formats, including,
but not limited to, all of the following: (i) physical formats, including paper documents,
printed images, vinyl records, or video tapes; (ii) digital formats, including text, image,
audio, or video files; and (iii) abstract digital formats, including compressed or encrypted
files, metadata, or artificial intelligence systems that are capable of outputting personal

information.



